THE PURPOSEFUL ENTREPRENEUR’S

Ma nifesto

Discover the guiding principles and proven blueprint that will allow
you to break out of the TRAPS and limitlations of traditional business
and JOIN the new Entrepreneurial Renaissance™ by building a
passionate, purposeful and PROFITABLE &é- or 7-figure service-based
business, authentically and from your heart

:
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When you stop trying to DO things the way that used to work

and start BEING the spiritual, gifted entrepreneur you are, using
leverage to build your business, you'll...

0 Quantum leap your business, jumping right past linear steps
“they" say you must take

0 Get your BIG message and vision Into action and be sharing
it with exponentially more people every day

0 Stop struggling to find clients and find them continuously
seeking you out

0 Realize the power of “owning” your market with your own
Signature System™

0 Build a business that fits your lifestyle, rather than a life that
must fit within your business
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THE
ENTREPRENEURIA
RENAI SSAT

HOW THE NATURE
OF BUSINESS IS

CHANGING

The material contained in this report is protected under International and Federal Copyright Laws and
Treaties. Any unauthorized reporting or use of this material is forbidden. You may share this document

only by referring p eople to www.purposefulentrepreneur.com/manifesto.htmi

The author and publisher of this report have used their best eff orts in writing this report.  They make
no representation or warranties with respect to the accuracy, applicability, fitness or completeness of
the contents of this report. The information in this reportis  strictly for educational purpose s. By using

this information, you are taking full responsibility ~ for your own actions.

The author and publisher disclaim any warranties (express or implied) , merchantability or fi thess for
any particular purposes. The author and publisher shall in no event be held liable for any loss or other
damages, including but not limited to special, incidental , consequential or other damages. As always,

the advice of a competent legal, tax accounting or other professional should be sought.

The author and publisher do n ot warrant the performance, eff ectiveness or applicability of any site
listed in this book. All links are for information purposes only and are n ot warranted for content,

accuracy or other implied or explicit purpose.
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The Entrepreneuri al Renai ssanceeE: How t

Changing

Did you know that when you hear that people are being laid off and large, long -
standing companies are closing, this is actually goodn e ws ? 0OBut so many peopl ¢
their jobs, their ability to support themselves, and their livelihood! How can that be good

n e ws Ddmay éxclaim.

Just as Dorothy said, in the Wizard o f Oz, OWedre mmmotr ei, ® Ka&snsaas an
business owner today you haveinth®erastblgbusimessedge t hat

anymor e. 0

Large corporations are fragmenting, dissolvi ng d even entire industries disappearing or
radically altering their structure (e.g., automobile manufacturing). The economy is
undergoing a downturn like we have not experienced in 100 years dand people are finding it

difficult to cope, whether employed or unemployed.

What is going on here?

ust anot her economic dowl

ust a shift in which som

uggl eé

ot that youdre doing som
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We are experiencing something no less significant than the ushering in of an
entirely new era of entrepreneurshipéwhat | am ca
Renai s s dtischariging the face of business forever & and it is critical that you not only
understand it, but that you take ACTION on your own behalf as a business owner to be sure
your business plans and goals are aligned with this new era.

When a fetus is growing inside the motherds wo
around in the amniotic sac, being nourished effortlessly. It feels a jostling now and then as
its mother moves around, or as its internal body processes occur. But then, one day, it starts
to feel a bit cramped, it feels a tremendous amount of pressure, and it starts feeling itself
being pushed into a differentex per i enceét hrough a narrow canal and

there is no comfortable ooze in which to swim, a world that is light and noisy and cold.

Certainly the baby cries when it experiences birth, and may
feel like it is the worst thing that could e ver happen to it. Butits
mother and the people around it have a higher level of awareness,
and they know that it is actually the best thing that could happen.
Indeed, if the birth experience did not occur after gestation, certain

death would follow.

The new wave of Purposeful Entrepreneurship that is sweeping

the globe is much like the birth of the newborn baby. The old

systems that governed how business was done and organized have
outworn their usefulness. They are dying even as thousands of people a re embarking on the

path of owning their own business da business which expresses their deep purpose and allows

them to bring forth the latent creativity which has been stirring for months or years. Rev.

Mi chael Beckwith recentdd@andiadeediéisl. So Whatschaeactedizes r t h g u a

this new era? How do we get our bearings in this Entrepreneurial Renaissance?

Around the world, people are waking up (being reborn) in their work life ~ dto who they
are, to what their purpose is, and to howt o express itin business. A longing for creative

self-expression is felt in thousands of budding entrepreneurs now, as part of an evolution of

Copyright © 2009-10 Marcia Bench andPurposeful Entrepreneur Enterprises, LLC
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consciousness that is bringing forth the Divine Feminine as a welcome complement to the

predominantly Divine Masculine energy that has ruled for decades.

Divine Masculine and Divine Feminine

Another way to describe the current shift is that it is the rising of the Divine
Feminine. Here is a contrast between the traditional business model dbased as it was

on the Divine Masculine d and the new Divine Feminine:

Divine Masculine Divine Feminine

Aggression Receptivity

Focus on doing Focus on being

Forcing things to happen Relishing each moment

Getting ahead at any cost Allowing things to come

Disregarding the needs of Nature if financial Honoring the planet

needs will be served by doing so

Competition vs. creation Creation instead of competition

Achieving Embracing the natural cycles of creation (of
which progress is just one phase)

Emphasizing things vs. people, Emphasizing people vs. things

Filling oned6s cal end a | Creating space and time for reflection and

possible with activities meditation instead of being busy all the time,
and viewing working less to earn more as the
ideal model of progressing

Linear or mechanistic view to work and Quantum leap/organic view of work and

achievement and viewing hard work as the achievement

way to get ahead

Disconnected from themselves, their body, Deeply connected to themselves, their body,

their dreams their dreams

Depleting Sustainable

By embracing the softer, more fluid approach of the Divine Feminine, we will find our

businessesdand our lives dthriving in this new era.

Copyright © 2009-10 Marcia Bench andPurposeful Entrepreneur Enterprises, LLC
All Rights Reserved; www.purposefulentrepreneur.com




THE PURPOSEFUL ENTREPRENE a! b7
www.purposefulentrepreneurcom/manifesto.html

In business, the Divine Masculine has resulted in large numbers of employees adopting an

entitlement mentality, where they do the minimum required to do their job, and the

company pays them just enough so they dtenedt qui t.
companies that are the exception to this, but the entitlement mentality is far more

prevalent.) They believe the company oOowesO6 them
. they will never feel fulfilled at work, will never be able

to fully express themselves and be accepted, and

therefore that they will tolerate this disconnection

from their true self for the sake of money.

When after years of this type of sacrifice a retirement
plan disappears as a company dissolves, or an entire
industry (like the mortgage banking industry) implodes,
the employees then feel a severe sense of betrayal.
There is no payoff for the work they have done, and no

reward for what they have given up.

Only when we are shaken to our core, as 9/11 did for many, and as the current economic
climate has done for still more, are we finally motivated to take action on our inner

gui dance, the dreams that were put on the shelf a

People are realizing there is no true security outside of themselv es. No company or
government agency will take care of them, nor can they rely on the status quo to continue for
any stated period of time. To fully express themselves and take charge of their own destiny,
thousands of people have found that starting and growing their own business is the key to
fulfillment. They courageously step out of the pattern of entittement programmed into them
for generations, and step into their own version of success, their own formula for fulfillment,

and their own expression of the dream within them.

In tribal days, people took dor were given da name upon their reaching adulthood that
described the gift they brought to the group. In the medieval days of the guilds, a similar

of fering of oned&s t al e eformedfthe foundatioa forgammdrceoAs t he who
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the solopreneur business model has moved into the mainstream over the past 20 years, we
see a haunting similarity to earlier days. And this is a positive trend! The entrepreneurs
working on alternative fuel autom obiles in the San Francisco Bay area now have a tremendous
market advantage as the Big Three automakers stand at the brink of demise. And even before
things eroded to the extremes, the nimbleness and ability to adapt quickly to changing
market needs and conditions gave the small auto designers an advantage that had them well

ahead of the development curve of the most innovative of the established manufacturers.

The Growth of Entrepreneurship

Entrepreneurship as a whole is exploding! Consider these facts:

T 6Smal l busi newearbhaf o fempmeaday cads private aveEct or wa
half o f A mer i-farm@rivatenGDR and create roughly 75% of new private sector
j o b Thé Intuit Future of Small Business Report 9 First Installment: Demographic

Trends and Small Business.

1 There are now more than 28 million small businesses in existence, generating $992

billion in 2007 d now estimated to be over $1 trillion! (Small Business Labs) .

1 Several recent media articles have noted that laid -off workers are starting businesses
inrecord numbers(so-cal | ed oOnecessity entrepreneursoé by
Francisco Chronicle, 5/24/09 ), as

contrasted wilth oa%ciden

s

entrepreneurso6 and o0soci
A

entrepreneursé described]

Intuit report .

1 Every day 1600 rew businesses in
the US are started by women dat

twice the rate of men .
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63 percent of Baby Boomers plan to work in retirement (  USA Today/Gallup) dand
many choose to start businesses in their retirement years to achieve the enjoyment
they seek; in every year from 1996 to 2007 they had a higher rate of entrepreneurial
activity than younger people did (Dr. Jeff Cornwall.com) - and only 30% cite financial
reasons for doing so!

Gen Y is expected to be the most entrepreneurial generation ever, accordingtoth e

Intuit study .

Mompreneurs is another notable trend: 72% of women with children (an all time high)

are working.

The Kauffman Index of Entrepreneurial Activity has tracked start -up activity for 13
years, and consistently finds that self -employment increa ses when the job market

sours

Personal businessedwith no employees dare growing dand now exceeds was 20
million people (this despite a July 1, 2009 article inthe New York Timesent i t | ed O Ar e

We Becoming Less )Entrepreneurial ?56

Indeed, personalbusi nesses with no payroll make wup over

businesses.

The old work contract has died and been buried, and indeed with the erosion of the
economy the traditional employment routes are much less traveled: less than 40% of

Americans work for companies with more than 1000 employees.

Intuit expects that small and personal business growth will continue to outpace growth

of the overall economy, growing from 21 million today to 32 million by 2018

Copyright © 2009-10 Marcia Bench andPurposeful Entrepreneur Enterprises, LLC
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Clearly, entrepreneurs are a forcetobereckon ed wi t héand i f you are (or o

of it, you are part of a tidal wave of the future!

So What i's the Entrepreneuri al Renai ss a

Enter, the Entrepreneurial Renaissance.

Quite simply, a renaissance is 0a revival, a r
| aunches or manages a business venture, often ass
Sot he Entrepreneuri al Renai ssanceE represents &

growth, not only of small business owners as a whole, but of a specific  type of

entrepreneurs: those who are committed to building a business that does more than sell

products or complete transactions that serve the bottom line. A significant portion of

these entrepreneurs areo pur posef ul 6 or 0c onsa@&meanngtiattreynt r epr ene
want to make a positive contribution through their work, embody their life purpose in their

business, and carry out their business as a service, a mission, a calling dnot just a way to

generate a financial livelihood.

During the Medieval Renaissance, craft guilds, artisans and customized products and services
were the norm. The emergence of mass production and the Industrial Age effectively
eliminated this personalized

mode of delivery.

2 But as social and technological
2 . . transformation began to
Medieval Guilds maton beganto
revolutionize things yet again
during the 19606s thr
1990086s, the stage was

new era. No longer were

people content to be an
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anonymous number or athedeamang began totrise dor coshomieed, 6

personalized, person-to-person services once again.

Thus the emergence of the coaching movement, now including tens of thousands of
individuals and firms worldwide and offering people individualized guidance through the

challenges of their life, business and careers, among other topics.

In 2005, Dan Pink began to talk about this as the
o0oConceptual Age, 6 wh énmieedfoqug ui t |
would win the day, as Asia, automation and an abundance

mentality put our attention in new areas.

I n the Entrepreneawhatsmmeha/enaf
calledthe 0 Ar t i san Bthefocosmil Ibe on a new type

of artisan & which aptly fits most coaches, consultants,

speakers, authors, healers and other service professionals :

0 Tehcoming decade will see continuing economic transformation and the emergence

of a new artisan economyéThe new generation of
their medieval counterparts. Theyol |l be equip
access dobal and local business partners and customers, and will be capable of

competing in any industry. Their firms will be agile, flexible, and will often partner

with larger firms to accomplish their business goals. Most will be knowledge artisans,

relying on human capital to solve complex problems and develop new ideas, products,

services, and business models. These artisans will attract and retain highly skilled and

creative talent by offering freedom and flexibility and, in many cases, highly

competitive compensation.

0The new arti s an ragdgowtoimie farhation of sreakand
personal (one person) businesses. The artisans will create new organizational
structures and provide greater opportunities for work -life balance. These small and

personal businesses will be run by a diverse group of entrepreneurs with a wide range
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of business objectives, but many will choose to join the ranks of the new artisans to
match their work with their values. 6 dlIntuit Future of Small Business Report dThird

Installment: The New Artisan Economy (emphasis added)

To address this growing trend, not only have
more than 400 coaching schools cropped up in the past
decade, but more than 1600 colleges and universities
have programs in entrepreneurship, according to the
Intuit report.

This trend has actually been predicted for
decadesdc onsi der Mar shal l Mc L
the 196006s that t here woul

v i | | &ag eestronic communication that would =) w
unite the world culturall Wegdredisialnt incil@®8t0ed-Ja hdah iN@gl
high touchdé trend, which coaching and other knowl
upon.

Here is the other i mportant aspect for you, th

your market space dbut may have worried about large corporate competitors in the past: the

leading consulting firm McKinsey coined theterm 0 b abre | | e ¢ o to destribe $hé

direction most industries are leading. Simply put, there will be a barbell  -like structure with a

few giant corporations on one end, a narrow middle with a few middle -sized organizations,

and a large group of small businesses on balancing the other end . 0As more industr.i
to barbell structures, small businesses will find opportunities to flourish in niches left

untouchedby g ! obal @lntut repod . 6
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In her book, Riches in Niches, author Susan Friedmann argues that so
RI GH ES called Nichepreneu rs are specialists who have become well known
|N NlGHES experts in their field. Being a well known expert differentiates these

P b Wk #0000 Bt M

D o people from their competition and allows them to command higher prices
P e

:;,m ~ and more easily sell their services.

A

SUBAN FRIZOMAN, S0

S —

This is the same principleas t he knowl edge arti sanémast
of knowledge and sharing it in carefully niched service packages to a specific market.

What Does the Entrepreneurial Renaissance

Mean to You?

First, if you have felt driven to get your WHAT DOES THE
message and your purpose out into the world in ENTREPRENEURIA
a big way, vy o uTheusaeds 6fus aeel RENAI SSA|
also feeling this restlessness, this desire, this MEAN TO YOU?

drive.

| began teaching job seekers in transition to
incorporate life p urpose into their job search more than 20 years
ago dsince that is how | found fulfilment dlong before it was popular to do so. As a business
owner, | know that building your business around your purpose dinstead of just to satisfy a
bare market need - is the key to not only personal satisfaction, but to sustainability and

success in the new Entrepreneurial Renaissance.

In the recent book Megatrends 2010: The Rise of Conscious Capitalism, Naisbitt and

Aburdene continue by describing our changing value s and how they impact big business:

Copyright © 2009-10 Marcia Bench andPurposeful Entrepreneur Enterprises, LLC
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In turbulent times, we look within 8 78% of us seek MORE spirit now
Fully 79% of Americans consider the companyds
its employees before buyingaproduct -t hey 6r e cal |l @adn o LCoearssd ous
1 Even large corporations such as Intel, Medtronics, Salesforce and more, incorporate
spirituality into their business practices
1 95% of Americans believe in Godd 2004 Gallup poll, and 60% of Americans have
absolute trust in God.

1 Yoga practice was up 43% from 2002 to 2005

Puricia Aburdene  Second, your customers and clients are also longing to discover their
purpose, connect to their spirituality, and find fulfillment dso your
services must speak to that!

Consider these findings from Megatrends 2010:

FCoN

1 1/3 of Amer icans rely on some form of alternative health care
T 10 million Americans meditate, twice as many as 10 years ago (this
was acover story on Time magazine in 2003)
1 Over a 5-year period, spiritual and religious books outsold EVERY other category, going
from $1.69 billion to $2.4 billion (Book Industry Study Group) dand who hasndt hee
of books s uThePower of NeMolr e da CanverSations with God?
1 Movies such asThe Secret, The Moses Code, What the Bleep, and the latest Wayne
Dyer offering, Ambitionto Meaning have focused the publicbds atte

and become best sellers d often enhanced by visibility on Oprah and similar shows.

One study says that as many as 90 percent of consumers consider themselves

oconsci ous http/mswgnenbizcdm/blog/2008/04/28/conscious -consumersa-

nutshell - and whether they describe themselves that way or not, they are concerned about
making wise decisions, socially responsible decisions, and those buying decisions that are in

the best interests of themselves, their family, and  din many casesdthe planet.
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Whathaveyou done to incorporate this profile of the &

and product development? It is a force not to be ignored .

To continue to market the way you always have (if you are in an established business)
or to ignore the new conscious consumer in your marketing, business and product design is to

commit business suicide given the momentum this wave is building.

5 Myths and Truths About Purposeful Entrepreneurship

It is human nature not to make change until we are forced to do so. And we are being

forced into it in our businesses
now, as this quote from
Patricia 0Soci al transformati on ' Aburdene and
John Naisbitt is a confluence of changing values and reflects.

economi c necessity.o

dJohn Naisbitt and Patricia Aburdene,
Re-inventing the Corporation

Historically people have believed that spirituality and business should be kept
separate. But now we must recognize that the power in the Entrepreneurial Renaissance is to
blend them, to see that the pathtosucces s t oday is to | everage oneds p

principles to reach the conscious consumer.

Following are some myths and their corresponding truths about this new way of doing
business.

Copyright © 2009-10 Marcia Bench andPurposeful Entrepreneur Enterprises, LLC
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Myt h No. 1: I candot bring myhaskiof eds pu

do what is practical.

We have begun the transition into a new time i
the connectedness of all things and all people instead of a fragmented, me -first approach.
We know that the supply of oil in the Middle East a ffects the price at the pump in North
Americaébut did you know that the degree of purpo

as directly affects its success?

But increasingly, these entrepreneurs are starting their businesses not just because
they can, thanks to the internet and other mobile technology. They are starting them
becausethey want to make a difference dand t hey dondt feel they can c

someone else.

In the prior Industrial Age, practicality and logic reigned. The Masculin e Energy was
alive and well, and in full control. Things were done by force and hierarchy; more was always
better; and creativity and intuition were frowned upon. In that time, you DID have to do
what was practical dor so it seemed. Changing jobs was frowned upon dlet alone starting

your own business.

Today, as discussed above,the Divine Feminine era of business is emerging. Recent
events such as the stock market gyrations on Wall Street, political
shifts, global unrest, the mortgage crisis, and the bailouts of the
banks and the automobile makers, to name a few, all are simply

ushering in this new era.
Right now we are in the throes of its labor pains.
Not only is it possible to pursue a business idea today because it

expresses your purposedit is a requirement in the new

Entrepreneurial Renaissance that you do so. Around the planet,
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people are being called to explore and articulate their life purpose  dand to thoughtfully
incorporate it into their family life, their personal health choices, their job or business,

decisions about who to marry and where to live, and every ot her aspect of their life.

Myt h No. 2: |l candt (or shouldndt) bec
work.

I f you grew up in church as | did, you may hayv
work, you shouldndét make much mondauychdight?e@ it . An

The truth is that you are MEANT to be wealthyé
use your money to the benefit of others: the more money you have, the more you can give
away, the more people you can serve, and the better an exampl e you can be of living in

abundance.

OWhatever may be said in prai
fact remains that it is not possible to live a really
complete or successful life unless one is rich. No
person can rise to his greatest possible height in talent
orsoul development unless he has p

purpose of nature is the advancement and development

of life. Every individual should have all that can

contribute to the power, elegance, beauty and ric
thedesi re for a richer, ful |l éWallaceWatlesmithe Stienaeofi ndant | i
Getting Rich

Think about it: how does it serve you or others for you to be poor? You are struggling,
you can6t finance the business etxtipeproductscand t hat wou
services you offer that could improve their life  dand both you and your prospective customers

are limited in their expression of life!
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Myth No. 3: Itis more important what your business sells than who

your customers are.

In the I ndustrial Era, there were fewer products available, and much less information
availabl e. Di stinguishing oneds businedasl based o

even encouraged.

In the Entrepreneurial Renaissance, however, there are anywhere fro m a few to a few
thousand other similar products or services to yours. In The Long Tail, author Chris Anderson
shares that oin 2003 al one, 26, 893 new food and h
same kind of explosive variety is occurring in busines s and personal services. The
di stinguishing factor for a winning brand and nic

is your ideal customer?

SUCCESS STORY

Coach Triples Her Income with Our Coaching!

"Joining Marcia's coaching group was the single best investment | made
this year. | closed three clients at higher fees than | have ever
charged, bringing in $26,500 of business in just one week! | am now
on track to TRIPLE my income this year, and on my way to my goal to
start a private health facility for children to manage and overcome

‘ anxiety -related illnesses, thanks to Marcia's masterful coaching."

-0 Elizabeth Lengyel, PeopleCoach.com

But stay with me hereél am fromamaketkhkg ng t he ques

standpoint.

The customers or clients you are here to serve, as a Purposeful Entrepreneur, will be people
who share a similar challenge, problem or issue to one that you have gone through dand

hopefully resolved. This IS the essence of your purpose dand your business mission!
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So the issue defines the audience. But the audience must be CLEARLY defined before
you launch your business, both so you can relate to them on an emotional (and spiritual) level
and so that you can easily find them and the other businesses currently serving them dand
expand your business rapidly.

Indeed, the world NEEDS your contribution. If you keep ignoring the inner nudging
that is guiding you to help these people, if you continue to stuff it down and do what  you
0shoul ddé6 instead of what wowaredctudlly Idepgvng theour hear't
people you are here to serve of the opportunity to receive what they want and need.
Have you ever thought about it that way?

Myth No. 4: If my income stalls or dec lines, it is because of changes in

the market or other external conditions.

Whether you are currently employed and considering entrepreneurship, or in a
business and struggling, you are reading this rep

more money, more life for yourself and those around you.

Our natural approach to tightening of the purse or pocketbook dthrough decreased

sales or a freeze on salary increases dis to look

1’ oout therebod: OWhat coul d | 00
3
]

circumstances | donot |l i ke?6

143
1]
1

Or we blame it on the economy, a change in the

laws governing our clients, or the fact that a

X vz = competitor just opened a store two blocks away.

But none of these factors is the REAL cause of the stalled income.
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It is an energetic issue, not a financial 0 ne. Whenever an entrepreneur comes to me
and says they are having o6cash flow problems, é it
about lack of clear purpose and mission, fuzzy definition of the ideal customer, lack of
business systems, or other factors.

If your inner world does not
please you in every respect, ask
yourself what it is reflecting back to
you about your own energetic blocks.
For example, if a client wants a refund
and gets very upset that they didnot
get what they were promised, you
might ask yourself if there is any part
of you that is upset because YOU didnodt
get something you wanted from life,
from a person, or from yourself. Could you give yourself that gift now? You may find that the
customer issue immediately subsides when you get the energetic message he/she is here to

deliver.

Inner work to connect with the heart of your prospective customers, build a
welcoming, attractive energy field into which they can enter to do business with you, and
even praying before doing a sales call are all techniques the Purposeful Entrepreneur uses in
business. They save much unnecessary output of energy and resources that would be

necessary if the inner work was not done first.
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